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AMAG Retail
boosts conversions
with its Influencer
campaign on
YouTube

Automotive retail company
EMEA - Switzerland + amag.ch

Agency Name: Building Brands

£ YouTube

The Challenge

In 2024 the climate in the European automotive market is
becoming tense. Customers are reluctant to commit to
new investments. AMAG, Switzerland’s largest
automotive retail company, is thus focusing its marketing
on their car brands and sales-promoting measures.
AMAG's retail brand, its various core services and the high
level of customer satisfaction rarely take centre stage.
However, it is precisely these qualities that would allow
AMAG Retail to set itself apart from the increasing
competition from independent dealerships.

The Approach

To address this challenge AMAG drafted an engaging
social campaign using well known Swiss ambassadors
within a humoristic storyline. The main objective was not
only to reach the core audience, but also drive qualified
traffic to their website. For this purpose they selected
Video Action Campaigns on YouTube - using multiple
video assets optimizing on engaged sessions measured
with Google Analytics.

The Results

With YouTube AMAG Retail was able to efficiently
generate a substantial amount of engaged sessions on
their website. Compared to other social media platforms
with similar setup and the same creatives, YouTube was
able to generate conversions at a -67% CPA and +42%
CTR while also reaching an avg. 2.5x higher view through
rate on all video creatives.
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“Image communication, when done well, not only delivers a
message but also sparks additional engagement. Especially
compared to other social media channels, the performance of
Youtube convinced us. In 2025 we will further expand our
branding & consideration approach with Demand Gen.”

Anna Fuchs
Head of Online Marketing, AMAG Automobil und Motoren AG

+42% 2.5x -67%

Click through rate View through rate Cost per acquisition
vs. other social vs. other social vs. other social
platforms platforms platforms

Primary Marketing Objective(s)

Generate Leads

Featured Product Area(s)

Video Action Campaigns (VAC)
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